Web Design and Marketing



Colour Compatibility

After you have chosen and matched the colours you want on you website you might assume this is what all other visitors to your website will see.

Unfortunately this will not necessarily be the case.

You have learnt how you can set the value of each red, blue or green component with a value from 0 to 255 giving you many different colour combinations.

However some viewing your website may have their systems set at only 256 or perhaps 16 colours either because that is how their system is set or because of hardware restrictions.

There are 216 ‘web safe’ colours that which will display well on all monitors but my advice would to be aware of this but not to design for it. Most people nowadays will not experience this problem. Explain to users on your website and if they should comment on it, that your website has been designed to take advantage of the newer technology.

However it may be that you have particular circumstances in which case if you search on the Internet for ‘web safe colours’ you will find many websites giving the RGB values.

In addition to this your website will display differently on different types of monitor, a flat screen will generally display differently to a standard CRT screen. Even the angle a flat screen is viewed at will alter the colour.

The brightness of CRTs tend to diminish over time and some flat screens are now marketed as ‘ultra bright” as they display brighter than most flat screens.

When initial mockups of websites are presented it is often in a boardroom with a projector which will again display the colours differently, those in the boardroom often do not understand about colour on websites. How many people use a projector to view a website?

Do not be disheartened, as the course progresses it will become apparent that it is virtually impossible to get your website looking the same to all who view it. As with most design there are tradeoffs to be made.

Over the course you will learn how to make informed decisions about these tradeoffs.
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