Web Design and Marketing



What makes a successful website?

Obviously it depends on the type of website, is it a website for a virtual community, an online retailer or a company website.

Below is a not exhaustive list of factors you might consider when developing your website. As is the case with such lists many of them are interrelated or could be considered to be components of a wider factor.

Download speed



Aesthetics




Size of files




Style





Quantity of images



Ergonomics




Choice of file types



Ease of navigation

Writing style




Accuracy of facts

Writing to the audience


Font size

Aesthetics of colour



Font selection

Infringement of copyright


Colour contrast

Disability Discrimination Act

Engender confidence

Privacy statement



Submission to search engines

Selection of keywords


Quality of images

Appropriateness of images


Browser compatibility

Passing off




Infringement of trademarks

Search facility



Spelling and grammar

Identification of purpose


Structure

Links with other websites


Ease of maintenance

Choice of hosting company

Choice of URL

Cost of website



Clarity of links

Clear instruction



Contact form

Contact details



Phone number

Address




Organisation details


Conventional marketing


Website launch


Stationery




Word of mouth


Usefulness of information


Up to date


Different screen sizes


Monitoring statistics


Choice of background


Animation

This additional list are also factors in website design but will not be included in this course as they cannot be addressed properly without getting down to ‘hand coding’ rather than using a tool such as FrontPage.


Choice of databases


Message boards


User logon




Dynamics


W3 organisation conformity

Databases


Choice of language
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